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Are There Differences in Dissonance Reduction
Behavior Between Students and Housewives?

INTRODUCTION

A good deal of es:Pcrnnnntal research w ps.y:holo-gy
and mass commueication 8 based on reactions of
kg:studm:xasrﬁpmdmNﬁwandﬂmuwhﬂ:
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skeptical comments about the validioy of this vesearch,
comments which suppest that the student population is
likely to be a.tjl‘plcal This skeplicism secms cven mom
valid in applicd disciplines such a3 consutner psychology
where produsts and services are geperally belisved to
be more suited to some segmente of the populaton than
tor ehee: patal popnlation.

Some attempds have been made to justfy coflege
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tuderts as subiects oo the grounds that, considering
fendamental peyehnligi varsbles, students are nor

bring to the studies. Fethaps the best defense of college
Studenis a3 respondents was made by Hovland [4] when
he attempied to reconcile the confiicting findipgs of
Communitations research whers experimentsl stmdjes
(mostly on college students] and survey studies (mostly
on non-gollage populations) had furned up difcrent
retnits toocerping the process of attitnde chagge. Hov-
land pointed out that the B2l suecess of experimental
studics cap be andbiaed ry 11} personal differences of
mspomlents and (2) simationa] diferences betwesn ex-
Perimental and survey studies, A eollege stodent is more
motivated due to prade Incentive, more involved because
he i a student of the sobjeet mateer, and g in g subordi-
Male-stpenion relationship with the researcher.  Situa-
ticnal differences would be due 1o foreed SEpOSLIE and
atlention to communication, Breater recoptivity amd lesg
pereeptual disiorions of messages, and more coatml
of exiemal inflnences an the respondent in the cass of
the college siudent,

The taclt assemption in Hoviaad's Analysis scems mo
b that if the personsl axd sityatong] differeoces bermeen
the campus population in [zharatory stifiss spd the
hawsehold populution in namiralistic studies are elimi-
fitled or 2t least migimized, cne should EXPECE 4 ap-
preciable differences berween the iwo Populations i
PeEpense to 4 simation. This erticle reparts on a stody
which tested rhis Proposition.

MEFHQODOLOGY AND DEXCRIFTION

The stody was forused an the diferences in post
decision dissogance betwean hich and Pow-condict
choice simations Festinger [1] says thar 5 high-confict
sitlation presents a eiice between o equally artractive
alterpatives, such ac bBeIWEED any twa brands ranked
adjacenfly an & preference scale, Converely, a low-
comfliel situalion iz one in whicl one altemative is pre-
ferred far mare than #he other, sach as ciics bewween
two brands ranked telztvely far apari on g preferenee
Sritle.

Theae showld be greater post-decision dissonages re-
dutiion jn the high-conflict situation e jn the low-pon-
et situation. One commen way 10 reduce dissogines
B8 1o enhance the attractivensss of the chosen alternative

take 2 choice berwetn o altereatives, apd finglly e
mmrank all the alterpatives,

Tre this stucly, tasg Broups of 30 respondents each wers
chasen. The firse Eroup was & andomly-seleeted sample
of graduae mals students attexding Codumbia Ung.
Versity. The second ETOOR %35 2 rindem sample of
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POST-DECISION CHANGES [N RAMK
POQSMONE OF BRANDS
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housewrives drawn from (be bown directory of one of the
suburban eompnities in New Jersey, near New Yerk
City. Both groups were appinached in their respontive
loeation; bath were given idemticl mistaees that ex-
pPlained the purpose and nature of he ludy sad soficied
their soonperation: respondents in Bath he Eroups
were offered a large size tube of toothpaste 2% an eco-
namic ncentive o participate. Sampling in borh Arvlps
stapped when the desired numher of S¢ respondents.
was reeched. Seven siudents and three bousewives re-
losed 10 participate. However, the efective samples
were teduced 10 AR students gad 43 Bousewives becanse
of impiroper fling of the Questignoaires,

Each respondent was shown teg popular watisoat
brands of wothpasie of approxitately the same sige 1o
avoid size preference and asked 1o rank them in order
of bis preference. He wes then asked W rate cach of the
ten brands on four 10-poing seales related to produer
xitnibutes, and the researcher moted the Brands which
wer ranked as 3, 4, 7and & As soom as [he Tespondent
Enished rating all the ten brands, he was asked t¢ make
three consecutive ehoices brtmeen bratls ranked 3 and
4.3 and 7, and 7 &0d 3. Wheg cach of these choics
Yuestions was acked, the e bragds invelved were held
up in frome of the respondent The consecntive choigeg
Wers Folited Wy avoid possible position biss, A series of
demographic quesiions was then asked, primagily 1o
ereats 8 time Inferval between the choioes and the sub-
sequent reranking of a1l the ted brands, Finally, the re-
spondent was piven Wentical shegrs fo rank the peq
brands sgain. Each ietecview took, oo the average,
about 35 minutes,
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RESULTS AND DISCUSSION

Changes in rank positions of the brands invelved in
the three choie sifuations were noted following the
standard procedures weed in dissonance shedies [1], if
the change was in the direction of the hypothesis (in-
crepsing the rank of the chesen brand and decreasing
that of the rejecred braod), it wes given a plus sign;
and if 1he change was in oppesition o the hypothesis
{decreasing the rank of the chocen brand and ineasing
thae of the refected brand), it wos given 2 mims sign.
Those respondents who did ot change the rank posi-
tians of the chotee alternatives In cach of e three situ-
ations wore prouped together and discarded from
statistical amalysis. A sign test was performed oa the
propottions of plus and minos siphs im 1be residoal
samples, The analycis was separately done for the chosen
ind refecied brands in each of the three situations,

The iateress here roncerss the differcoce {or the
lack thereof) hetween the student aod the bousewde
zamples, As such, onc is aot really concerned that the
theory of cognitive dissonance be suecessiu] in its pre-
dietigns, Nor should fhe question of interzetion effects
among ihe theee choicss of brands ranked 3 and 7 be of
concetn hece, Both of these factors should be the same
in the two samples unbes the theory explicily diclated
therm 10 be otherwisc.

The data analvsis in the tble gives e frequency of
respendents tn each choice sitwaton distribwted among
the three categorice (pius, minus, and ng change) sepa-
rately for the chesen and the rejerted brands and for the
b groups. To all three choiee situations, there wag a
remarkable degree of similanity beiween students and
honsewives io their post-decision dmssonance reduction.
A chi-sguared analysis between the twa gronps for each
of the changes in all the thiee choice sitwations failed o
reveal any tignificant differences,

The study alsc supports the dissomance theory hy-
pothesis hat w high-conflict sitwation creates greater diz-
gonanee than a low<ooflist situation. Combining fre-
quencies in the <hosen and the rejected brands and a sign
3T uo each of the three sitwations reveal that ohile the
probabilitics show stpnifecant resuite for high-confliet
situaricns {choices batween ranks 3 and 4, and 7 and 2],
the same is oot the case for the low-conflict situzbon
[choice Bedwesn ranks 3 and 7).

Althtugh the proposition of the stdy was that one
sheuld expect nie differsnoes between (he students 2nd
the howsewives, the remarcable degree of similarity
observed in their behavior is somewhat serpeising. Be-
catise the student sample was cxelusively mate and the

other exclusively female, the results imply that cither
there sre oo sex differenees in post-decision dissodance
reduction or within-group differoness cancel them oot
Setond, there was an average age differsnce berween
the iw samples of slmost 10 years, This suggests that
g also may not be a factor defermining differences in
post-decisivn dissonance reduction. Third, and perhaps
the most important aspect, is that toothpasts as a con-
sumption sbject & fikely 4o be mars important to the

ife than to {be student There is a grocral belick
Ehat students teod 1o be much less dnvolved in the pur-
thase of household items than hemsendves. Fo the cace
of toothpaste, the housewifes role in the Family dictates
that she must look after the dental care of the members
of the heusehold, partewlarly of the children. 1t is then
gasy bo speculats that the Bndings of this stwdy are coly
3 upique suppdrt of the hypothesis, that they capnot be
generalized, and that greater reliabiliey in the hypothesis
will come omly if the smdy is replicated.

There are, bowever, some counter arpuments. Fis,
tooihpaste 8 a personal caee ket and, as such, a high-
rigk product for all consuméms. Cox [2] shows ample
évidence that persemal care products generally bend 1o
be percerved as high-risk iems; the consumer is more
imvolbved thaa in the case of other frequently purchased
producte such a5 procery ttems, tuggreting that tooth-
paste may be in importao produet Bor both the gronps,
although it may be ToTe amportant ko the housewife
than to the studeat, Srcond, the student populatisn con-
sisted of graduste studeots, some of whom may be
married angd have théic own bouseholds, This woodd
tend o bring the involvement aspect far cach group inte
parity. Third, it should be remembered that both ETOURS
were [avolved in simulated choice sttuations which ep-
tailed no monetary gaerifics, This may aeutralize any
relative diflerzoces in the product involvement and im-
poriance between the two groups. Finally, the stady was
anchored to & theory that has been applied in many di-
verse fields with considerable suceess [1].
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