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1 oot 3 motivatisn teseqrcher snd simply becsoss I have
agTood aXpradn my views on mobivakf{ow ressarch I sbould not
laballed sg an expert in ootivation ressarch. After I hawa
=y ¥iewn, 1 ax oot eure that you will still 1ike te
ard Tespect ma as A scholsr and resesrcher in eoneusens bohavdor
expecielly If $on ure an sxpert on soiivetion research. In
short, &y views on the ralsvemsie of motivaticn rasserch in
consumer psychology are mot all that powicive, In Eact, I am
socewhat murprised that epecisl seanicns are allspttsd to motiva-
tion rassarch in this Sexinar at & time when sofivacion fasearchers
have bes: comsidered a “waniahing bresd,™ slmoxt extinor in the 0.5,

g!’
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1 s sure my Erlends in tlhw motivation rasserch aras have
mote sophisticated und interesting explanations lodged in Fraoxisn
payehranulysical thaory which ~an cesily link my bebavior of beicg
latw to soms cldldhood problema Inm any ons of tha oval, aoal,
phaliie phages of my early develophent! If thin seems like &
darcuatiz unkind yewark on motlvation resssveh, it fo fully intan-
tional. I moet remind you that thers are too maoy reseazch
stwiies In comawmmer poychology in which motivarional rassarchars
hava isputed axptic mesninge bakind very gimple facte of lifm
azd have misled muvaroys memagers in sevaral Indnsiries much am
tha auytomobile, durables sppiisnczes, grocery foods asnd packaging
industries. I akpuld elzo quizkly point out that many of my abowe
vemarko are sgually spplicable to other feds promoted as actentific
Tebearch in conmmer peychalogy.

of Motivaticn Raaearsh

Before wou starc theowing bricke and rocks at me, let me
degeribe what I wesn by motivation seosszeb.  Whila sotivatian
research has basn gdoem vmy nomed, some not so kind, I maan o
inclads ip it asy research on consumera which i mmclared to tha
clinical pasyehology and agpesially to Praodisn thinkdcg in
clfnical poychnlogy in its explanations and sachodology.



Bigkerically, motivation research represents che Firmt serious
ard gystezatic atrempt ko anply paychelogy to marketing 2t 4 -
time when marheting was dominated by ecowomle thiakios, Ia feet,
webivation research had z very persvagive aTgument in the fact
that consurers often did not behave loglcelly as presumed by

the econeniscs but rather payehologlezlly, Furtharmore, just

83 £linical psycholozy concentratad on pesple's sbnormak
bebevior, cotivation resserch was coseidersd ss the enly relevect
meant to understand the noorational,ecotisoal werld ef the '
conBuners. Unfortunately, instead of first idencifying nop-
Tational evazs of consumer beheviov and iimiting ite spplications
o them, motivation resegrch f£ell fnte the trap of premeoing

that 211 consumer bebevior Lo nontatistal pr emstional asd hence
it {a the only way to understand couswmer behavior., I must add
thet this tepptatisn of territorial expension is a very cormal
tendency for apy generalized thasry in socisl Beience gnd 1z not
Ueited to xotivacico regearch, In oy opindion, it 1a this
sverzedlous and sometices {ndlecricinace extepsion of wotivation
ressarch to irrelevant areas of ccesumption behovior whieh had
crefted the crisig of relevance; in- fact, tha theory and
oethodology Ras tome uader disrepute in recent years. It 1§ not
EUrpTiEing to note that thesa i2 not & siogle dostoral dla-
gertation In the U, 5, in marketing in the last ten to £ifeeen
7earts which has been basad on the clinics) peychologlcal theories
£n they releee to eonsuper behavior, .

It order to exarine the relevames of motivation ressareh In
conaumer peychology, 1t 42 advantazevus to distinguish thres )
digtinct (ypes of morivation retearch practiced and proooted in
cotstumat paychology,

The first type of wotivation research intludes the highly
Specylative, suziective and zleoat thevapy-type guelitative
zegeateh in which borh the wethodology and cheory of poayehiatry
baged on Freudian cancepts ere heavily usilized in consumer
reparreh.  This {nfivdes, for example, vpsbTuctured depth fnter-
views and novadays fopcuzed group inrerviews in which conssmera
BEE SRCOMTAZed to briog oub all types of aspocistions related Eo
& produst or hrand. Pustherrore, the verbal associatlons mede
by the comsumers sre interpreted dod snalyzed by rescarchera
trained in clinical paychology wich the use of peychosoalytic
coneepte. Invarisbly, the interpretacions and amalyses end up



adding anTplus peaningsd be whal copnsumers sald, aod often theme
“additional fesizhes' zre based on sozial, seawsl and moral
taboog presumed to exat towavd the product or the brand., In
ghart, it is prosomod thet the consomerts likez aod dizlikes sre
oot Ep sucn pesed oo the fuoctional utilities of the oroduct or
the brand as on ibs sceial, sewwal emd moral utilities or dia-
utiltties as perceived by Che comsomers,

It ia thias fivst type of mocivation research which hes told
BE that (&) weomen gab sexual arouzals whew wrappiog Saran Weap
around a meat lpaf; (b)) women fentacize giving bitth to & baby
everytime chey hake a cake; {C) men treat thait automobilesn aa
if they were theiv miskressea; (d) men imject considerable phallic
gytbols {o rhe body atyle of the tulcomobile; {aY both men and
women reject prunes becsusc they congote sterdlity, old sge aod
genila putlook: and meve retently (£} women wmotorists zet zesual
pleasuze gt the self gezvice pesoline stetiope when they 1ift
the pump nezzle and £1I1 wp the tark, Is this all veally brued
Caly your metivaricn ressarcher koows for surze. 1 am, however,
oot Bura that even the motivaticon résearcher koows [or sure
becauss thars seidom ewists any ¢onstofus gweng 4 group of
clinteal wetivaticn tesesvchars sbont one ancther®s ioter-
pretationz.

In my opinion, the fatcnse loyalty teo FPregdian psycholozy.

wild apeculatisns and almosr guelitstive neture of Tesearch
-which Bag characterized wose of che first type of moiivation ce=
geaTch, have bosa latgely rveapongible for the dowsfall of mo-
tivacion res2arch in consercer paycholagy. And thiz fs 2 sad
commtatary becanze motlvabfon tesearch i waafwl in soma grean
ef consuner bohavicr: we mlzht have uvnoesessarily chrown out
the baby with the wach waker becagse the lztter hes been
pereeived o b so0 dirty, unclean and mirky as to be oot ak all
ugefyl.,

Ths second type of mycivetica resesrch conaiasce of
queaticative correlationat anslyses becween people®s coagumption
bepaviar and parscnailry profiles oy syndreres meamured by
atandard persenzlity babreries. iz type of research 13 pof &=
sobjective, = generally based co larpe samples and has emuch
grestor teliance ou the guantitative ceasuresment of the relation-
chip between consvmpefon ehgvier and alinieal povchology. Sone
of the wore widely urilized persenality inventoriea in consumer



research lecluda the Zdwards Persanzl Preference Schedule
(EFPSY, Mlonesota Muleiphase fersonality Iventory fMMPTY,
Thuzatone Temperiment S:a2ls and Gorden Profile,

it fs this type of mplivetion Tesearch which has given ua
tha follewing nuggsts of consumer behavier wisdom: (2) extroverts
prefer ¢onovertiblés ta sedans; (M sucisblies ave more fashioa-
eooscions] (¢) hypochondriacs use move selimedicated (OTE)
druge; {& valee-oriected individuels buy ecoaecmy brands: and
() Playboy iz read by sociable, emorionally scable and non-
creative peppia, So what elge iz uvew?

& more fundareatal problem with nerscnality research in
consumer Dehavisr s that moat of the correlerions between
persohality and sansuemptisn behavior tend tc be low god achieve
thelr atatistical aigniiicance due to larze dacples, The low
covariance bafweed pearsonality sod cewsumption behavier has
been 2 mator factoy Iin the 3iow acccprante cf meragnality
tegearch and aveocea! lack of laterest ammmg the marketiog
practitionsrs,

Degpite greater scigntifie boot in pevpenelity Teseatch io
teyma of ukilization oFf samplizg choory, scatisticel indices snd
geychemecric s-ating proceduras, there ave Bt least three veasons
wilesh gee Tespoasible for the modorate to wepk lLinkage hetweso
clintfeal paychoiogy and sepsumer payshology in thiz type of
motivacion research, Firsr, rha dosain of parconalicy theeries
yuderiving the 3tandard sorsonality inventaries may be legd
Televant to soosumptis: tebkavior than to clisically abhormal
behavier, 1n stner wowtds, whelesale acgepticn of behaviorsl
gefences without ooy thought to mpdifving them is less Iikely fo
prove fraftful simgly becacse me single behavicral science can
explair gil =acial ohavooens equally well, Thiz iz evan & more
pexicus problem io cerzonalicy rerearch where the clindcal
paycholesists nave opeciy isuered the esononic and consurption
bengviars of people and concentrated mpre hegvily on Entar-
paTaonsl relatisaships, & quick chack imts the papchemetric
eeales of 211 the rajor peroonalicy inwestoriss will clearly ra-
wedl that odds are as goall as one in theusand of findiog a
Etatament or scsle @plicitiy telatnd to ecomomic or copsdumpbion
behavier of peonlie, How can then swch fmrrentories relate to
tonsret behavior whee fhe inventories themselves have ro




sacpling of zeononie donain of pecple's Dehaviox?

Becondir, tho osyehomerric skiils nocessary ta cefice and
mEogure pérsomality or romgumptioo bewavior arc seill at &
primicive staga, We sioply don'i wpew enough sbout the
measurecent sapect of psychological phenacena unlike what is
true in plyeics and mechanics. While considersble progress ia
made cach day, e spoukd realize the licitztiens of measurément
{rabmuments and condede presesce of ponsscpling massurement
errors in our daca. Uefortunately, the awra of Maclentiffe"
azalysis built 2vcued the peTsonality research ln ConsucET
pEveliolopy mey nave deas move harm than what 1s realizeds the
poor correlations may not be due as nuch to lack of relsticeship
between perssnaiity and somsumption bochavicr 85 due o medgure-
menk pTobleas on both sider of the eguation.

Finally, the wost serious limitation of personslity
rastareh is ifF amphasiz to dipectly link eonsvmption bDehavioT
with pevsonality svadroze. This scphasis dess ok allecw for a
murber of mediatims varizbizs which often iotervene hatwicn
manifastacicn af copsumotion Behavior dus te perscoality
wativations. These inclsde social, econemic, demspgraphie
and enyironcactal situetinnal warizbles s well as the perceptual
ang preferznce world of the Aedividual consurer, Por exacple,
gusn thengh my perscoelity syndrome mey dictate that I sheuld bay
a Rells Beyce, the occonsmic constrajots are likely to be over-
wheiniag, failarly, the hewsewife’s personality may dictace
that ahe sheuld prefar instast feods, the sscial envizetoent may
inhibit her zdsation of iastast foods. Usless peresoalicy
profiles are -edisted throngh 4 sei of sltuaticpal (sceial,
econemis or decosraphich and paychslaglesl (perceptual or add-
1rpdinald) variabhes, it iz likely that we will alweys get gmall
positive correlaiens hesween personality snd consuiptico
behavier,

The thivd tywe of mobfvazion research comslsts of hewwy
gttldzation of Lhe netheodslogy of zlinfeal psychalogy aod very
1ittle coilizasion of the thesry, This iocludzs projeetive
technifues 5T indizeet guestioning netheds such as word
aBgociarions, sencence compleébion, sther perzen characterizatioua,
gnd fhe 1like, ‘fhe basic sroesucptien In this type of metivation
regearch e thet there are hidden mobivetions which the CousuteT



is conseious oi,but 1s nok likely to veveal in any dlrect
guestionisg., Thers are too cany atudiss in comsumer bebavier.in
whieh proieebive ssehwelgues have bean telied upon, it %9 perhaps
suificiant nerc B0 vepart A classical sfudy on inzgant coffee in
the lape Zortias, Syao though insrast coffee could not be
distivanisned frew tomular coffee in blind tests, the typical
gtarporype negarive ¢omments fet nol uging iostaat coffes were
that “it tastes torrible" or that ''my hushand does not like E&Y.
Haser Halre designad bwo shopping lisis shieh were ddeatical
exEapt for the coffee item, Gne liek included Wescale Instant
Caffer and the athar incloded Maxwell Hause Drip Griod Goffee.
The two lists wore adeinistered to & randooly splic gawple of
hoasawives in onich chey were asked to characterize a womin who
would yeflize the shepping list develeped io the study. In
general, there wore move negative corments addressed toward the
wmran who had Mesesfe Joffee §n her 1ier than the womsn whe had
Marweli Bouse Goifez, The negacive comments tended to poTirdy
the Kezeafe lnatent Gaffee user as lazy, oot & good howmepaker
and gne who dofs nei Yave her Wisband, This indfreetly revealed
the nezative copyotatipes ptasent tiward fngtant coffee pre-
gumasly resmlticg in its slower sdeption &n the markek plece.
Whon * replicatsd the study ic the late sixries ubilizing aimaet
fAentical showping iists, we fovnd virtually oo differencas ia
zhe coments ¢f LhE T g—oups of hevsewives., Even when thers
gere pRENtivE ccooaabs toward the fnstant coffse wsez, the
housewt So fGuail i:'_f;:'l war ﬁegat] wo comments by glving crcuscl
sacy as “she ous Uahe taist be wery busy' ate. for
het wse ¢f Loatast ol fef. This 15 rot surprisiog to find in
winw of the L5ct Lhat the AneTican Samily structuve has changed
conziderabiy in the Last duavter of A cestury especizlly in
regard to tnc rols of oho weunde in the Samdily swud in che socdety,
What Twoe f4 Usolel on Conpwier pseciolooyT

If iy v unincot that of the trrae Cypes of woblvariea
TEsearch, praitetive tesaaiques as iraginative research desipns
will sucvive »hiie the others ave likely to prove cucn less
useidl In cansuwct pisvchololy, Lven projeciive techniques ete
aoE relevans ie gll errocaa of censucer debsvioyr. En oarder to
gxaming the Telintive centtibutien ol mativation Tescarch L0
ERASUNET nsyﬂﬂalﬂﬁ;, iet s exAmine different rypes of coniumsy
Balkavicy

First, consuspiion behavior tn general £5 nofral behavier



and the geeisty haz a positlive attitude toderd greater con-
surprion. We all rospect and msplits towsrd g hettey seendavd .
ef lwing =nd oy The rove afflecct sscitsies, 12 comsamption
berhaviar ig povsnl, I i85 corract to oxmeci that people will
Ieai free o szznly tal awd d{fcuss akosi bhedr toosurpbion
behavior similzr to ©hat they do aboult incerporsoral relation=
ships. In other wards, the ozt sajorify of consarption bohavier
e be epedly snd frocly discassed. e can, thevefore, assess
tha psyehelosizal woerld of the consvoer by direct euesticning.
Ino all of khesz areaz, thervd i85 no nead for mobivatfion research
thagyy er cethedelony,

Second, thore are some aress o consenptlon behavior where
the perzcnal beliefs and wglaes avs often in conilict with
socicial bolicfs and veives., ¥What the individeal behaves or
Wowuld iike to Delave is considared pnab appropriate, zood ot
sorrest by the socicty, The dndividual consucer can easily
arriculate Wi o behaved the way te €1id in a specific cheire
benpvlpr situatisn Burc he is Bol willing ko Bell -thers perhaps
because of Lhe Zzar of befing tidicsled or looked down oo oy
othars=, Lrect gueEatiesing in fhoese aress iz likely to produce
&7 best sfetollyon 2nsHcTH or &t worat deliberzte disgeiees and
rarigpalizztisng on tie part of the consuoer., IE is io khis
azea of poneciar hehaweor where projective technigques and other
indiveet == oL guestioning are most useivl Lo coosumezs
pEychology. “here rre, however, mckpsdoisgical problems
ceenoliacea ¢HTth projuective cscheiguee vhich snowld not be owvers-
lecked. For oeramwolz, eost of then regquire ¢ontent analyais of
w2rbal réspoases ¢o a sar of prodeceive stirgli whick 15 diffienlt
e standardize and duaniife, Fortunaiely, scse recint method-
alogical brestthrsuzhs ‘oo dndirvect (nobskrusivet chservations
can o8 of dimmense holp fn keeping mofivation ressATceh alive aod
kiekipn, Cn2 2 L2 i Dhe use ol mltidinonsional ascaliag
Technigues iz 17 1 Eh2 coasumers are asked te maksz sicple
aleilarity or arefzvenee Judpmembts abuki produiis or seyviced,
aus staristical sttowets are mads to indirectly discover the
nushay and nithed »f eviteria arijized by the consumezrs in
making those iudrcunts,

Finally, therc iz 4 soall cicority of corsumption bBehavieor
which can he Egbzlled as abnotcal or undeafirabie consumption
beaovior. Thia will inelods all typas of sérigus acdictiomns



