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“There is considerable evidense #hich stroungly suggests thar the 11 fe
atyle and consumption differences between the Freoch and the Eoglish
Cenadiang are real {Lafevre, 1%74). For exanple, different studies hava
deponstrated that the French are wore howe or family eriented, are moTe
fgehion tonecious, buy sere premium priced products ani brands, and spend
oore on high priced liguer and aceessories for sutemebile and other spplisnc:s
(Brisebols, 1%66; Gelfard, 1954; Dhall, 1965). Surprisingly, the French-
Engliish Camadian differences ave strikingly similar to the Black-Hhite
differences in 1ife ptyls and especially consumpticn behevicrs in the T.S.
The French seem to resemble the Blacks fn several aspeets of their behsvier,

Just as the Blacks have been ideptified as an ethnic segment big
encugh to gelectively market products and services which best sacisEy theic
esda, wangs apd degires, the same sepmentation strategy seems highly
applicable to the French segmenc in che Canadian market if one is able to
demopstzate Teal differences in pewceptions, preferences and hehaviovs with
respect to A product or service between the French aod the Eoglish Capadians.
The segmentalion strategy of selective commonication and prerotion to the
French Canedisns iz Fexbher made easiev by their geographical cencentratioe
unlike the Black popularicon in the U.5. This ifcplies that even if the
size of the ethnic segment mey pot be as large it is still economical to
appeal to the zegmemt onm a aelective basis,

There axe two necessery ilngredients in selective communicaticm to
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different ethoic segments in =ny market, First, the selective appeals
both in the é;nduct design apd packagiog, as wel? 88, in mass communication
miat be distinctly different, Second, che zelective appeals must be
compstible #ith the background setting oeceszsvy in comsunfcation, For
example, if ont Iz appealing the gafely-security needs to 2 gegment of
older peaple, the appeal wust be set ip the relevant comtext of the old
people in that country, Thus it seems vital that cthere are at least two
types of information which must be vesearched in wrder teo develwp strategies
of selective communication: (1) informarion abeut the differences in needs,
wants and degires which cen be assessed by a psychographic profile of the
product or zervice; and (2) infovmation sbowt the backgroumd setting which
can be provided by the life style df fferences between sepménts, It should
be alsc kept in mind thet che preconditions for selective commupications tg
different athnic'segmﬁnts is the feasibility of marketing each segment
telectively, This requires some knowledge about either the actual levels
of consumption of # product or service or at least some kpowledze about
the economic ability of the segment to afford the product o service,

The purpose of this stody was to investigzre the differemces hetween
the French and the English Canadjoaas with respect to Long Distance (LI
telephooe calls in terms of the benefits and the bartiers they provide to
edch ethnic segment. Io addition, the life styles of che FPrench and the
Engtish Cangdians were alap measured to aseess culiural differences which
way 2leo provide ineights into the cowpatible background settings for

pelective communication fo #ach subculture,

RESCREIFTION OF STUDY

Based op probvability sampling procedures, a loogitudinal panel of



- - e e mrma e ae— Cemmm e RERLY. TN

-3-

telephone customers was established for the three provinces of Ontarie,
Quebee and Wove Scotia. The size of the panel was determined on two criteria:
the pzoel informaticn should be representative of the provinee LD telephone
behavior and expected rate of cooperation for a lenpthy telephone Interview,
The panel wvember's L telephone behavior was recorded based on the moothly
billiag recards. Fence, the actual behavigr of the panel meocbers was
nedsured sxtremely acearately and ioa monekstrusive way. In order te teke
into account che seasonality effects which are real in the residentfsal
Lang Distance calls, the telephone behavior was rvecorded for a periad of
twelve consacutive monthe,

& duestionnaire was developed whivh congigted of five major sectioms,
The f{irst section related to oumber and rypa of telephenes in the cossession
of panel members. The second section related to thelr perception of frequepcy
with which They make LD calls, whon to ceEl often, whe L= the prime user of
the talephepe in the heugehold and theip percept:i.urt of prices for certain
calls, Fhe third section consizted of a number of peychopraphic sratements
related to perceived bepefits and barriers of Long Distance service,

A total of 33 statements were prepared based on @ large scale focused
growp interview as well as analysis of past studies, Thase statemants
represented ten different types of benefits and barriers poople are likely
to perceive in making Long Distance calls, The toorth section cansicted
of 20 Iife style statements which attegpted to pe2sute Activities, intevests
and opinions (AIDs} of the people as they manifeat in thedlr dally life. The
statements were galecred from the ATO0 scale developed by Wells and Tigert
(1571). Due to the impoussibility of admivistering che cotal AID Scale
which congists of move tham 200 statemembs, the statenents were carsefully

gelected baged gn fzctor analytis scrocture which under]izs the life style
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scale (Wells, 1974). The £ifch section consisced of the demographic
information including family compagiticn, employment, edyeation, octupation
and income of the househwld and the Tespandent,

The questionnaire waz pretested two tines with saoples of sbour a hundrad
cugtomers ezach bime in prder to assegs the tooperation rate, the telephone
interview procedures and Ehe seale construction problems, The final revised
quésticongzire was administersd to the main pene)l sasple over the telephone,
The final sample retained for analysls based on successful cowplecion rate
conglizted of 964 respondents in Untario, 1029 in Quebec apnd 1098 in ¥ova
S¢otia, In the Ontario and ¥ova Scotia provineces, if the réspondent spake
in French, or in the {Quebe: province if he zpoke English, the intervieow was
terminated, This &ssures us that the English Canadians are in rhe two
provinces of Datario and %ova Scatia, and the French Canadisns are 4n Quebes,
The logs of respondénts due to this procedure was negligible hecanse of
ethnic concentrations in Canada,

The Mova Scotiz sample was urilized ip the dats analysis morc as a
check on the fultural zod ethnie df fferences between the Freénch Canadians
of Ouebes and the Englisn Canadiens of Ontarf{e, Lut hypothesis was that
the differences betwecn two Engliah Canadisne despite living in different

ragious of the cm;n:r}' and with & considersble diifeyent sociceconomic
base will be less significant than the differences between the Frepch and

the English Canpdiang.

AMALYSIE AND RESITLES

In order to contrast similarities and differences among Ehe thres
provinces, a oultiple-group diseriminant analwsiz was porformed in which
reapondents from Ontaric, Queber and Wova Scotiz became the three proups

and the profile of 33 psychographic statements became the discriminating
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variables, The results of the differsnces in attitudes tovard Long Distance
ere gummarized in Table l. A total of twe significant digériminept
functions were obtafned, The £itst discriminant function sucmarized 35,6
pereent and the gecond funerion 13,4 of tokal discrimination among the Ehrec
groups, The PAO's approximate F ratio of 15,57 with 66 and 61l degraes

of freedem is highly signdficant indicaring real difFerences belween the
three groups.

Exmnination of the diseriminating statements in Table 1 suggests that
wost of the differences are with respect te the first ning stategents all
of which bave high ecefricients on the first discrimicant axiz, On these
nine gCatements, the French Canadians are significantly different froz the
wther two groups of Emglish Cunadians and the differences becwsen the
Ontarie and Nova $coria Canadians are velatively small and ortem ot
fignt Eicant,

Eovewer, it is interesting to note that there are several benefits
&nd barriers pertaiming to Long Distance service on which the Nowve Scocia
Canadians and che French Canadians are moTe similar In their attitudes,
These include positive frage of Long Distance =5 2 pleasant exparieccs or
calling back home whap awvay om business,

Eascd on the mﬁan profiles of rhe significant psychographic statements,
it is possible fo make the following conclusions shout the Freach asod the
Engligh Canadians artitude toward Lomg Distance.

1. The French Canadians have & more positive attitude toward the

bepefits derived from Long Distancz calls in general,

Z, The French Czoadians consider Long [histance = very useful service

to maintain interpersonal velationships including maintaining family

ties, parental telationships, aod social interaction with friends,

L [ L—
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TABIE 1
« .
Peychographic Differences Eetween the
French aod English Capadians

Queber Oncarie Hova Scotdia

LD Paychographic Statemants Cand) {1029) ¢1098)

dwrerage Ratings

1. 1D should be used to mmintain ties amony Family

mewbars whe gre seatbtersd in different vegions, £,35 5.55 5.0%
2, Married childres should call LD to their

parents, 6,16 5.18 3438
3. FParents can ventime to share in their

children's lives by celling LD, 3.97 5.7 S.B%
4. If you ean't visit, wou should maks a ED call

to maigtain friandship. 3,92 4,82 4,90
3. It it & good idea Lo emchaoge birthday or

apniversary reetings by calling 1D. 580 5,05 5,01
B. It is pice to call LD Just ke let them koow

what you are doiog. 5,79 4,32 & 69
¥+ People shonld make LD calls when they forget

Lo write, 3.53 5.39 L
4. L.D, valls from home should be 1eft to women. 1.98 2.18 2,33
9. It is mo good to call some people on LD

because all they do is to cricicize, 3,39 .69 2,75
1. I veally don®t enjoy talliing on the phone, 3,58 3.2 3.19
1ll. You don't need ioportint Teasons bo phone

someone LD. 3.31 5.03 5.32
12, My family sxpecta me to cell LD when ¥ am

awvay from heme for awhile, 5,10 4,79 5,08
13. Feelings of love and =2ffection can be better

expressed by phooe then in 3 letter. 5.11 5,24 5,93
14, LI conmversation is a pleasant experience

couparable to cating out, Seeing 4 movie or

watching television. &, 7D 4,55 5,10
15. Menay wmanagay chould get upset when the phooe

till is exceeded by family, 4,11 4,32 4,29
16. 1 often worry that people I want te call on LI

will think cthe reasoo For the tcall iz hecause

I am in trouble, 3.04 2,58 2,85
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The Fremch Cangdizns need less functistal reasons to pake Toas

Distence calls, It would appear, that the French Canzdfans ave more

emobionally involved with the Loog Dletance service and, therefore,

mora likely to make callz on an Ippulgive basis, This has been

werified by other studies on the Long Distapce behavior of the

French Canadians.

4,

The Long Dletance call is more aceceptable as a suhstitute for

persenal visits for the Freuch Casadians, This may be partly due to

the less opportunmity for travel in the countey compared to che

Erglish Canadizns.

5.

in

However, the Frenth Cznadians zlsg have several eootional barriers

telephome ¢onversations. These include fear of being cviricized on

the phone, not enjoying telephone conversations 25 much as persopal

copversatlions, and fear of imposing on the receiwver of the call,

In

summary, the French Cenadians conszider Lens Distaoce essencial

te madintain family ties and rriendehip, weed less functicnal reatons susch

85 infprmarien or visiring for making Long Distance czlls, and have somewhat

Erzater
matehes
e

and the

concerns and fears in making them. This profile to e large extent
the French-English Canadian differsnces found in other studies,
order to corrclate the psychographic differences between the French

Englizh Cansdianz with their cultural #ifferences, ve also performed

s second three-group discriminane snalysiz with respect to the life style

differences, It produced a highly significant diseriminzot function which

sutmarized more than 90 percant of the differences between the thyes greups.

The RAD'= approxigpete F oratie of 23,49 wikh 40 and 6138 degrees of Freedom

was highly significsnt. The averages of the discriminating life sEyle
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statements are supmarized io Table 2. Az can be seen from the Tabla, the
differences in 1f{fe atyle between the Frewch esnd the Engiish 2¢re much shavper
than the differences betweén Ontario amd Wova Scotia respondents., Baged
od the sipnifieant ditrerance=, we can conclude the Foliowing:
l. The French Canadians are more traditienal in thefr values and
wore howe oriented. This dominant lite style is presumably related
to their high invalvement in Long Ddigtance az a means of -aintaining
interparsonal relaticaships especially with the.family.
2. Ewen though the French Canadians desire ror CCLE mone;r, they ave
less price conscious in their shopping behavior, Perhaps Chisz lack
of comcert in their spending behavior which iz veiflegted :g the
impulsive nature of their Long Distance usage and attituce as discussed
before,
J. The Fréoch Canadfans are more fashion-conscious than the English
Canadians. While this has no direct Lmplications for Lon: Mstance
service, it is extremely relevanr to rheir telephone equipsent behavier,
Fashion conscicushess has been ofben associated with ConEZicuous
constmption behavior. Other studies have shown that the Frecch
Canadians spend more money oo decorarjve telephones than <o the Epglish
Cenadians s part of the couspicucus consoopltion syodrome, The high
fazhion consciousneas 45 2lso often related t¢ lack of concern For
dizegunt buylng as found in this study,
It is somevhat obwious from the abewe 1ifme style differences that che
French Canadisns ave likely te rravel less and even if they de travel, it
iz 1likely to be family relsted travel, This strong difference in the family
erientation between the Fremch apd the Englizh Canadians implies thar the uze of Long
Distance will wary cooglderably between the twe Subeulbures with respect to

the needs it ¢an satisfy,
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. Eife Style Differences Between the French
z

and the Enpgliszh Capadians

. Quebec Ontaric HNovaz Scotia
Life Seyle Statements {964} (1029} (1098yQ
Averapge Bacings

1, T wish I had more woney. 5.8% 5.23 549
4. I 3m not one of those who gres aTouod

comparing prices. 5,60 4,68 .64
3. T would rather speod a guiel evening home than

go Eo B parcy, 4,91 Gatrl Gau7
%. I uswally have one or more outfits that are of )

the very latest style, b.78 4,09 4,33
5. 1 am more seif confident than most pecple, 4,65 &, &0 4,30
6. 1 like to zo caoping, boating end the like. 4,66 4,23 .08
7. A woman's place is in the home, &.34 3.74 &, 10
3. ¥ enjoy going throogh an art gallery, 4,20 G.53 4,27
9. I like daoger and adventute, 3,41 71 3,72
0. I shop a lot for specials. 3,07 &, &0 4,81

RAD's Approximate F = 2B.4% with &0 and 6138: ¢ < 0001

2

X7 = Wat7! with 40 df p < L0001
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THPLICATTONRS

Since Lwng Distance is 2 service, 1t is not possible to create produc£
differences by design or packaging to cater to different segments., The
“tnly exceptien is the diffevential pricing fov different btimes of the day
and dfffereat days of the week which, hovever, f=s highly veguleted, It
geens that what is needed is a segmentation strategy in the promocion and
cormmintcation of benefite of Long MHetance v{a mass medla.

The above study clearly indicated that both life atyle and piychographic
differences between the French and the English Camadians cake it Imperative
that the company promote Lokg Distance selectively to each subcultors,

Since the Fréench Canediang tfesd to be more home orieénted snd tragdicional

in their values, it will he advantagents te ¢optjinue promoting ehe usefulpess
of Long, Distance es a means for wainzaining family ties snd other inter-
perscnal behavior, #However, in the Enzlish Canadian segment, it 3eems

the Leog Distance fs move uscful as a functional service in those situstions
which requives telecorcunicetion such as cravel arcangemants, business calls,

and a compliment L¢ personal visits,




